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FUTURE THINKING



According to The Future of Publishing, there have been 
890 book-related startups that tackle different areas 

of the industry.  

All of these startups have accumulated a combined 
investment of $925 million USD.
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THE FUTURE SHOCK
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THE FUTURE SHOCK
Overload of information
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THE FUTURE SHOCK
Overload of information

Technology acceleration
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WE HAVE ALREADY BEEN THERE…
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COMPUTER E AUTOMAZIONE
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COMPUTER E AUTOMAZIONE
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GaN-on-Silicon monolithic MicroLED technology
Plessey Semiconductors Ltd
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Project Como
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18% of Americans 
18+ own a Smart Speaker, 
or around 43 million people

Google Home is a trademark of Google Inc. Source: 2018 Infinite Dial, Edison Research and Triton Digital.
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Smart Speaker Owners: Age

Age 35-44
21%

Age 25-34
18% Age 18-24

15%

Age 55+
22%

Age 45-54
24%
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UberWine Library Wine GuruCocktail RouletteInstant Mixologist Drink RecommenderHappy HourThe BartenderToday’s Reason to Drink
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“EVERYONE  IS IN TECH BUSINESS”
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FROM B2B BUSINESS  
TO A B2C SERVICE
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EMERGING EXPECTATIONS
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FROM PERSONALIZATION TO DIY
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64% of Millennial parents are interested in buying 
products that are customized to their tastes or 

made specifically for them
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LEARNING AGILITY
UNLEARN - RELEARN
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Limit o
f Plausibility

Limit of Plausibility

ALTERNATIVE FUTURES
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Limit of Possibility

PREFERRED FUTURE

INNOVATION

ALTERNATIVE FUTURES

ALTERNATIVE FUTURES
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DON’T LOOK BACK  
YOU ARE NOT GOING THAT WAY
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THANK YOU
albertomattiello@gmail.com
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